Financial Standard - Boutique incubators target retail market Page | of' |

g G L . s
VRS TINENO IS IRIE D \&i 3

Boutigue incubators target retail market
Monday, 1 February 2010 12.05pm

Boutique incubators, Ascalor Capital Managers and Treasury Group, are ramping up their retall distribution stratagy o
broaden thelr fund managers' funds under management (FUM),

Mark Burgess, managing director at Treasury Group, said the firm had spent the past year meeting with research
companies to gain ratings and grow their fund managers’ retail footprint.

He said Treasury Group had added more staff to its retail distribution division to assist with the strategy and plans to
announce another distribution manager this week.

"We're buliding the mairb - we're building a greater retail presence in Australia, we're confinuing with the institutiona!
strategy and we're also developing owr list of clients offshore, "said Burgess.

Treasury Group's fund manager stable includes investors Mutual Limited {IML), Treasury Asia Asset Management
(TAAM), Global Value Investors (GV1), RARE Infrastructure, Orion Asset Management and Premium Investors.

The fism recently bought an equity stake in Celeste Funds Management, formerly Souls Funds Management. Burgess
said the firm also is working with Frank Villante, chief investment officer at Celeste, to develop its retail distribution
strategy.

Meanwhile, Andrew Landman, chief executive at Ascalon Capital Managers, said the firm is also adding to its
digtribution, compliance and corporate governance teams,

The boutigue incubator's stable includes Alleron Investment Management, Continuurm Capital Management, Firs
Samuel and H3 Giobal Advisors,

Ascalon recently appointed former BT Financial Group execufive, Jason Collins, o the newly created role of head of
distribution in December last year.

This appointment comes after Wesipac bought Kaplan Equity's B0 per cant stake in Ascalon, resulting in the bank
wholly owning the firm.

He said this ownership structure had led to the firm working closely with external ratings firms to gain inclusion on the
bank's investment platforms including BT Wrap.

“We've spent the year getling the right ratings and the right products - it's been a continual an-going engagement
strategy,” he said.

Michael Hobbs
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